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Georgia Trend is audited by CVC – Circulation 
Verification Council.
We ensure that your message is delivered to 
a qualified and controlled audience. There 
is no guesswork here when you invest in 
reaching our subscribers. 

AUDITED CIRCULATION ENSURES 
YOU REACH ENGAGED READERS

Connecting influential leaders from every county, community, city and major metro 
across the state, Georgia Trend delivers in-depth content, analysis and perspective. With 
multi-platform media options, and our statewide award-winning editorial coverage and 
subscriber base, Georgia Trend delivers a most cost-efficient strategy to:
• Build and strengthen your brand
• Introduce new products and services
• Increase and broaden awareness
• Engage through print, digital, social, content and sponsorship options

By the Numbers

182,226*
total magazine readership

daily newsletter subscribers
9,750

social media followers
22,260

event attendees
700

georgiatrend.com 
monthly impressions

49,800

digital subscribers
7,300

272,036
T O T A L  A U D I E N C E

87%
senior-level management

85%
college graduates

52
average age of readers

77%
discussed an item 
seen in an issue

71%
spend 30 minutes or 

more reading each issue

$302,450
average household 

income

*43,396 x 4.2 readers per copy = 182,226 MONTHLY AUDITED PRINT 
CIRCULATION, CVC Audit

AUDIENCE
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• Association County Commissioners Georgia (ACCG) 
• Georgia Economic Developers Association (GEDA)
• Georgia Municipal Association (GMA)
• Georgia Association of Educational Leaders
• Georgia Research Alliance (GRA)
• UGA Small Business Development Centers across Georgia
• Georgia Chamber of Commerce 
• Atlanta Regional Commission 

GEORGIA TREND PARTNERS WITH 
LEADING STATEWIDE ASSOCIATIONS TO 
BRING READERS COMPREHENSIVE, 
RELEVANT AND TIMELY INFORMATION.

Custom 
Publishing

Print Events & 
Sponsorships

DigitalSocial 
Media

Sponsored 
ContentGEORGIA TREND COVERS THE SPECTRUM OF BUSINESS, 

INDUSTRY, EDUCATION, HEALTHCARE, POLITICS, ECONOMIC 
DEVELOPMENT, TOURISM, AGRICULTURE, THE ARTS, AND MORE.

OCTOBER 2027

JANUARY 2027
Recognizing the state’s top leadership

Recognizing the Best and Brightest 
future leadership around the state

PRESENTING SPONSOR:
• Table of 10 at Awards Ceremony
• Opportunity for representative to speak 

at the event
• Poster display at ceremony
• Prominent recognition of sponsorship on 

invitations, program, slide presentation 
and gift bags

• Pre- and post-event recognition on 
Georgia Trend’s social media platforms

• Industry Exclusivity

Sponsorship Rate:  $7,000

Georgian of the Year – 100 Most Influential Georgians

40 Under 40

To confirm your sponsorship contact Amanda Patterson, 
770.558.8701 or patterson@georgiatrend.com

GOLD SPONSOR:
• Four seats at Awards Ceremony
• Poster display at ceremony
• Recognition of sponsorship on invitation, 

program and slide presentation
• Pre- and post-event recognition on Georgia 

Trend’s social media platforms

Sponsorship Rate:  $4,500

SILVER SPONSOR:
• Two seats at Awards Ceremony
• Recognition of sponsorship on 

invitation, program and slide 
presentation

Sponsorship Rate:  $2,500

CONNECTIONS

EVENT SPONSORSHIPS

BEST STATEWIDE COVERAGE ON ALL OUR MEDIA PLATFORMS
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January February

Business Georgia

March
RESERVE BY NOVEMBER 23
MATERIALS BY NOVEMBER 30
• Georgian of the Year
• 100 Most Influential Georgians
• Georgia Trend Hall of Fame
• Energy

Our State
• Cobb County
• Thomasville-Thomas County

RESERVE BY DECEMBER 21
MATERIALS BY DECEMBER 28
• Legislative Guide
• Healthcare – Heart Health
• Georgia Trustees 2027
• Georgia Municipal Association – 
     Visionary Cities

Our State
• Cherokee County
• Valdosta-Lowndes 
     County

RESERVE BY AUGUST 31
PUBLISHING FALL 2027
• Georgia’s Economic 

Development Publication

RESERVE BY JANUARY 25
MATERIALS BY JANUARY 30
• Woman Leaders
• Aerospace
• Tourism	
• CIDs – North Fulton
• Georgia Education Guide (sponsored content)          

Our State
• Macon-Bibb County
• South Metro Atlanta

Georgia 500
RESERVE BY AUGUST 21
PUBLISHING FALL 2027
• Annual guide to the state’s 

most influential leaders

August
RESERVE BY JUNE 22
MATERIALS BY JUNE 29
• Main Street Cities 
• Global Trade
• Destinations – Executive Travel 
    & Meetings

Our State
• Augusta-Richmond County
• Albany-Dougherty County

July
RESERVE BY MAY 23
MATERIALS BY MAY 29
• Agribusiness 
• Ga CVBs Travel Blazers Awards
• South Metro CIDs

Our State
• Barrow County
• Clayton County

September
RESERVE BY JULY 24
MATERIALS BY JULY 31
• College & University Directory
• Education: Literacy Coaches
• Hartsfield-Jackson Atlanta Int’l Airport
• Cobb CIDs 

Our State
• Gwinnett County
• Rome-Floyd County

2027 CALENDAR
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SHINE THE SPOTLIGHT ON YOUR CITY AND COMMUNITY!

IS THIS YOUR COMMUNITY’S YEAR TO BE IN THE SPOTLIGHT?
Contact Amanda Patterson at patterson@georgiatrend.com 770.558.8701

May
RESERVE BY MARCH 23
MATERIALS BY MARCH 30
• Small Business Focus
• Health Focus - Nursing
• MBA Programs

Our State
• Perimeter Area
• Forsyth-Monroe County
• Newton County

June
RESERVE BY APRIL 24
MATERIALS BY APRIL 28
• Most Respected Leader
• ACCG – Counties of Excellence
• Healthcare – Cancer Treatment
• Affordable Housing

Our State
• Columbus
• Brunswick-
    Golden Isles

April
RESERVE BY FEBRUARY 22
MATERIALS BY FEBRUARY 28
• Economic Yearbook
• Logistics
• Technical Colleges

Our State
• Savannah-Chatham County
• Forsyth County
• LaGrange-Troup County

October November
RESERVE BY SEPTEMBER 22
MATERIALS BY SEPTEMBER 29
• Transportation
• Georgia Ports

Our State
• DeKalb County 
• Dalton-Whitfield County

December
RESERVE BY OCTOBER 26
MATERIALS BY OCTOBER 30
• The Legal Elite
• Hospital Feature
• Healthcare–Georgia’s Top Hospitals
• UGA Public Service & Outreach                     
• Research at Georgia’s Universities/
   Georgia Bio

Our State
• Southwest Georgia

OUR STATE area spotlights paint the big picture and create a wonderful marketing tool to attract new 
businesses, new residents and tourists to your region. From small local businesses to large industries, 
education to recreation, healthcare to arts and entertainment, Georgia Trend shares your story with its 
readers across the state. Our State features are written by the Georgia Trend editorial staff.

2027 CALENDAR

RESERVE BY AUGUST 24
MATERIALS BY AUGUST 31
• 40 Under 40
• GMA Mayors Roundtable
• Georgia Workforce Needs

Our State
• Gainesville-Hall County
• North Fulton

40
2026UNDER FORTY
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AD SIZES (all measurements are in inches):

Ad Unit	 Width	 Depth
2-page spread	 16.5	 11.0625
  will be trimmed to	 16.25	 10.8125

1/2 page horizontal spread	 16.5	 5.75
  will be trimmed to	 16.25	 5.5

Full page – bleed (includes .125”	 8.375	 11.0625
     non-printing bleed area)
  will be trimmed to	 8.125	 10.8125
  live area	 7.375	 10.0625

2/3 page – standard	 4.5625	 10

2/3 page – bleed	 5.5	 11.0625
  will be trimmed to	 5.25	 10.8125

1/2 page vertical	 4.5625	 7.4375

1/2 page horizontal	 7.125	 4.965

1/2 page horiz. – bleed	 8.375	 5.965
  will be trimmed to	 8.125	 5.84

1/3 page vertical	 2.25	 10

1/3 page square	 4.5625	 4.875

1/6 page	 2.25	 4.875

2-Page Spread

1/2 Page Horizontal Spread

Full Page 2/3 Page

1/2 Page
Horizontal

1/3 Page 
Square

1/6 
Page

1/2 Page
Vertical

1/3 
Page
Vert.

BLEED ADS: Keep live copy within standard ad 
dimensions. Text and logos must be at least .375" 
in from the final trim dimensions on all trimmed 
sides, and the bleed must be at least .125" beyond 
the final trim dimensions on all sides. Allow an 
extra .25” in gutter on spread bleed ads. 
PDF file preferred. 
See Electronic File Guidelines for other options.
Binding: Perfect bound.
IMAGE FILES:
• Images should be high resolution, 300 dpi at 

printing size.
• CMYK only, no RGB.

ACCEPTABLE FILE FORMATS:
PDF FILES PREFERRED
If sending ad in PDF format, please note the following:
     n  All fonts must be embedded
     n  PDF file must be created at 300 DPI or higher
     n  For bleed ads, bleeds must be indicated. Allow at 

least .125” bleed, all sides. Keep all text and logos 
at least .375" inside trim.

     n  Crop marks should be included for bleed ads
     n  CMYK required
• TIFF and EPS files are also acceptable, as well as 

certain native files (provided all images and fonts are 
included)

• Acceptable native file programs include:
     n  Adobe InDesign 
     n  Adobe Illustrator 
     n  Adobe Photoshop 

Call the production department at 770-558-8703 
for shipping instructions on inserts. Cartons must 
be clearly marked with the issue of the insertion 
and the words: “Georgia Trend.”

Electronic File 
Guidelines

Inserts
Send Files

Any Questions

UNDER 10 MB: email to heidi@pixelperfectdesign.net
OVER 10 MB: www.dropbox.com or www.hightail.com 
Please send download information to heidi@pixelperfectdesign.net

CONTACT: Amanda Patterson, Advertising Director, 770.558.8701 
or patterson@georgiatrend.com

ADVERTISING SPECS
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FOUR COLOR RATES:
	 12x	 9x	 6x	 4x	 1x
2-Page Spread	 $15,257	 $16,484	 $17,705	 $19,129	 $20,351 

Full page	 8,421	 9,057	 9,744	 10,539	  11,211

2/3 page	 6,791	 7,334	 7,877	 8,511	 9,055

1/2 page	 5,293	 5,716	 6,140	 6,634	 7,058 

1/3 page	 4,625	 4,996	 5,367	 5,798	 6,169

1/6 page	 3,544	 3,827	 4,110	 4,441	 4,725

BLACK & WHITE RATES:
	 12x	 9x	 6x	 4x	 1x
2-Page Spread	 $11,712	 $12,657	 $13,595	 $14,689	 $15,627

Full page	  6,541	 7,065	 7,589	 8,199	 8,723

2/3 page	 4,823	 5,209	 5,595	 6,046	 6,432 

1/2 page	 3,450	 3,726	 4,002	 4,324	 4,600 

1/3 page	 2,639	 2,849	 3,060	 3,306	 3,518

1/6 page	 1,566	 1,692	 1,817	 1,963	 2,089

One process color: $550    
One matched (PMS) color: $650 

ADDING A COLOR TO BLACK 
AND WHITE ADS: 

PREMIUM POSITIONS: 
Position	 12x	 6x
Inside Front	 $10,800	 12,000

Inside Back	 10,100	 11,100

Back Cover	 11,900	 13,100
Page 3, Page 4, and all guaranteed positions, add 10%.

PREPRINTED INSERTS 
2 pages, 

rate per page: $4,500 
4 pages, 

rate per page: $3,500

2027 PRINT ADVERTISING RATES
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Custom Publishing

We Understand the Power of Story Telling
SPONSORED CONTENT
In your own words, you can bring your message to our readers. Whether it’s a CEO Q&A, Anniversary Celebration or other 
major news, this is your forum to tell your story or present your advocacy position to the decision-makers. 
Multi-page rates available.
Print advertising rates apply to sponsored print content.

WE ARE THE PERFECT 
PUBLISHING PARTNER FOR:
• Law firms
• Chambers of Commerce
• Real estate firms
• Utilities
• Healthcare and hospitals
• Higher education
• Industry Organizations
• Nonprofits

Our experienced team can partner with you to create custom content with distribution to your customers and/or to Georgia Trend 
subscribers. You can elevate your company’s narrative and enhance brand recognition through your own publication.

For more information, contact Amanda Patterson, 770.558.8701 or patterson@georgiatrend.com

EVOLVING LANDSCAPES: 

Driving Economic Success 
Through Higher Education

The landscape of higher education is changing. Much of what we see and 
experience on campus today would be unrecognizable as little as a decade 
ago. With rapidly changing technologies, tightening budgets, and while the 

gap between the post-secondary school credentials needed for the jobs of the future 
and the individuals on the path to obtain them are well documented, there remains 
an intensified focus on post-secondary education’s return on investment. The fabric 
of being in the American educational system, higher education in particular, is 
being rewoven day by day.  

For many students who attend Clayton State University (CSU), pursuing a 
degree is one of the most consequential decisions of their lives. For this community, 
accessing daily and immediate basic needs including transportation, healthcare 
and daycare services to name a few, compete with the expenses to pay for college. 
This “balancing act” speaks to an economic position in which our students find 
themselves.  

At CSU, when we ask students to make an investment in their education, it is a 
sacrifice that comes at a high cost for most students. We are essentially asking them 
to trust themselves (and us) as they engage in experiences that will change their lives 
soon, but to them, it seems far away. It is an arduous task. We have found that the aver-
age adjusted gross income of a family is less than $29,000 per year, which is among 
the lowest in the University System of Georgia. For some of these families, the cost of 
paying for college may seem out of reach, but we are intentional about explaining the 
many ways students’ obligations can be met.  

For example, at new student orientation, I discuss how the utilization of (1) sav-
ings, (2) scholarships they’ve worked so hard to earn, and (3) their financial aid 
package, results in an investment that has the potential to pay dividends for a life-
time.  I would point those families to a recent study that the University System of 

Georgia (USG) released that found bache-
lor’s degree graduates in the class of 2024 
from Georgia’s public colleges and universi-
ties will earn $1.4 million more during their 
lifetimes than they would without a degree.  
Furthermore, I encourage these students 
(Average CSU students’ work full-time and 
their average age is 24) to enroll full-time.  
I challenge any student to do an analysis 
to determine income loss that is associated 
with delaying graduation by attending part-
time or “stopping out” along the way during 
their college experience. 

At CSU, our mission focuses funda-
mentally on creating opportunities of social 
mobility for our students and community. 
I strongly believe—and have dedicated 
my life and career to demonstrating—that 
higher education is the key that unlocks 
upward social mobility. And we aren’t 
the only ones who think so. According to 
the U.S. News & World Report 2026 Best 
Colleges rankings, CSU ranks #21 in Social 
Mobility – Regional Universities South, 
which is a notable five-spot gain from our 
2025 ranking. 

However, that achievement alone will 
not move the needle for our students or our 
community, quite frankly. Besides serving 
as an avenue to earn a degree and achieve 
upward social mobility, colleges and uni-
versities, particularly within urban and 
metropolitan areas, are anchor institutions 
that serve as hubs for secure employment, 
dependable pathways to obtain necessary 
resources, locations for vital neighborhood 
and cultural engagement, and so much 
more. They are drivers that fuel economic 
development at a fundamental level. 

And the communities we serve feel 
the benefits of that impact daily. CSU’s 
economic impact in  the southern Atlanta 
metro region increased to nearly $300 

sponsored sponsored

million in fiscal year 2024, according to a 
report released by the University System 
of Georgia. We are a people-centered 
university, which is evident in our com-
mitment to providing reliable, secure jobs. 
CSU’s collective employment impact due 
to institution-related spending in FY 2024 
was 2,136 full- and part-time jobs, which 
includes 615 on campus and 1,521 off 
campus, in both public and private sectors.  

 Taking that a step further, I have 
experienced the transformative impact 
institutions of higher learning have, not 
only upon the lives of students and their 
families, but on the broader community, 
as well. The educational offerings, fam-
ily-assistance programs, and business 
partnerships provide essential support and 
drive economic development in our region 
and beyond. At CSU, we are focused on not 
only continuing but growing community 
and corporate alliances.  

 For example, we partnered with the 
Clayton County Chamber of Commerce 
to develop a workforce data-sharing pro-
gram that supports local businesses in 
Clayton County. The partnership will 
identify opportunities for local businesses, 
industry-specific business education, and 
training needs.  

 “The Chamber is proud of this new 
partnership with Clayton State, said 
Valencia Williamson, President & CEO of 
Clayton County Chamber of Commerce. 
“The Chamber will be equipped with a 
direct pathway to communicate individual, 
short and long-term workforce creden-
tialing needs to leaders of the University, 
further strengthening the workforce 

pipeline across Clayton County.” 
 We are also involved with the Aerotropolis Atlanta Alliance, a public-private 

partnership working to improve economic prosperity in South Fulton and Clayton 
County. Partnerships such as these allow us to serve as a catalyst for regional eco-
nomic competitiveness surrounding the Hartsfield-Jackson Atlanta International 
Airport.  Our vision is to create an inclusive world-class destination for everyone 
in the region.  

 For our students to graduate with a competitive edge, it is important for them 
to get connected early in the community through various programs and events 
that support the health and wellbeing of those in need. One example is the College 
of Business’ partnership with the United Way Volunteer Income Tax Assistance 
(VITA) program, which offers free tax preparation assistance to eligible taxpayers 
using forms 1040EZ, 1040A and simple 1040s. In addition, the Clayton State dental 
hygiene clinic provides dental hygiene services to residents seeking safe, accessible, 
and affordable preventive oral care.  

 These are just a few examples that demonstrate why colleges and universities 
are so essential to our communities. CSU’s membership in the Coalition of Urban 
and Metropolitan Universities (CUMU) solidifies our commitment to serving our 
students, their families, and our larger community. Institutions of higher education 
serve, not only  as engines of social mobility, agents of educational and workforce 
advancement, and drivers of economic development; they also serve as beacons of 
hope for the commu-
nities in which they 
exist.  

Yes, the landscape 
of higher education is 
changing. However, I 
have no fear that as 
an alliance of educa-
tors, administrators, 
and students, we are 
more than equipped 
to handle the task 
that is needed to 
meet the challenges 
before us.  

A message from Dr. Georj L. Lewis, President Clayton State University

Clayton State spread.indd   1Clayton State spread.indd   1 2/12/26   2:44 PM2/12/26   2:44 PM

CUSTOM CONTENT

The Fine Print on AI: What Every Healthcare 
Buyer and Seller Needs to Know Right Now

The regulatory environment in healthcare M&A has always been complicated. What’s 
different right now?

Matt: Honestly, it’s a combination of things happening at once. The “One Big Beautiful Bill 
Act” is rolling out new compliance requirements, and at the same time, AI tools have gone 
from a novelty to a core part of how these facilities actually operate. Together, they’re creating 
a level of uncertainty the standard deal structure wasn’t designed for.

The insurance market picked up on that faster than most people expected. Carriers that 
used to cover unknown deal liabilities through representations and warranties insurance, 
basically a policy that protects buyers from surprises after closing, are now carving out AI-
related risks and certain billing and coding exposures. The risk doesn’t disappear, it just lands 
back on the parties.

What does that mean practically for someone on the buy side?

Sam: Due diligence has to adapt. If the facility is using AI for clinical documentation or 
diagnostics, you need to understand what those tools are actually doing, where the data came 
from, and whether anyone has evaluated whether they’re producing reliable outputs. That’s a 
separate conversation from the standard technology review.

The deal documents have to catch up, too. Buyers should push for representations that 
speak directly to AI, not just the usual intellectual property and data security language. Is the 
training data clean and properly authorized? Are there bias audits on proprietary tools? Will 
the systems perform the same way after closing? And where R&W insurance won’t cover the 
exposure, a separate escrow set aside for those excluded risks is worth seriously considering.

What should sellers be thinking about?

Matt: Don’t wait until a deal is on the table. Your compliance team and your technology team 
need to be talking to each other well before due diligence starts. If AI tools are central to how 
you run the business, be ready to show they’ve been independently reviewed and that the data 
behind them is solid.
Sam: Sellers should fight for qualifiers that limit liability to what the seller actually knew, or 
to issues that genuinely matter in negotiating these representations and warranties. That’s 
true whether you’re in a major market or a growing healthcare community like Augusta or 
Albany. The goal on both sides is a structure that reflects reality, not one that creates exposure 
nobody saw coming.

LEGAL SPOTLIGHT

Sponsored Content

Savannah 912.236.0261 | St. Simons Island 912.262.5996 | www.huntermaclean.com

Matt Wilmot and Sam Seaman are corporate attorneys at HunterMaclean, with offices in Savannah 
and St. Simons Island. They can be reached at 912.236.0261 or www.huntermaclean.com. 

Sam Seaman

For years, healthcare dealmakers have had a reliable safety net for navigating the 
unknowns of buying or selling a facility. AI just punched some holes in it. Matt Wilmot 
and Sam Seaman of HunterMaclean on what changed, and who ends up holding the risk.

Matt Wilmot
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TOTAL ANNUAL DISTRIBUTION: 15,000

ANNUAL ECONOMIC DEVELOPMENT PUBLICATION
Published in October 2027, Business Georgia provides a wealth of information on the 
economy, skilled workforce, transportation, education and statewide contacts as it highlights 
the opportunities for business relocation, expansion and investment in Georgia.

BONUS: 
With each page or partial page of advertising, you receive 
the equivalent in complimentary sponsored editorial in 
the Economic Development Showcase section.

DISTRIBUTION CHANNELS:
• Mailed out-of-state to Corporate Site Selectors across the U.S.
• Georgia Department of Economic Development
• Economic and Industrial Development Authorities
• Chambers of Commerce throughout Georgia

ADVERTISING RATES:

	 Four Color	 B&W
Spread	 $9,960	 $ 7,563
Full Page	 5,753	 4,400
2/3 Page	 4,572	 3,232
1/2 Page	 3,554	 2,295
1/3 Page	 3,099	 1,740
1/6 Page	 2,358	 1,014

Space Reservations: August 31, 2027
Save 10% on the rates if you reserve by June 3.

PLUS Business Georgia will be posted on the Georgia Trend website.

PLUS Georgia 500 will be posted on the Georgia Trend website.

Business Georgia

ANNUAL GUIDE TO THE STATE’S MOST INFLUENTIAL LEADERS
Published in November 2027, Georgia 500 delivers readers an informative, engaging look at Georgia’s most powerful 
non-elected leaders across major industries and organizations. Selections are based upon extensive research, business 
nominees and hundreds of interviews, resulting in a selective guide to the Georgians who impact our state. 

ADVERTISING RATES:

Two-page Spread		  $15,000
Full Page		  8,500
1/2 Page H		  6,000

Space Reservations: August 21, 2027
Ask us about premium positions.

Georgia 500

The Georgia 500 publication will be mailed with our November 2027 issue of Georgia Trend and posted in digital format on our website. 
45,858 GEORGIA TREND SUBSCRIBERS  + 7,700 DIGITAL SUBSCRIBERS
Posted on Georgia Trend sites and social media platforms all year. 

ANNUAL PUBLICATIONS
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Sponsored Content 
Package
1-month campaign 	 $2,700
Each additional month	 $2,250*

• One 400 to 500-word article supplied 
by client with up to 4 photos. It will 
publish on your own dedicated page on 
GeorgiaTrend.com

• 4-week placement on Georgia Trend’s 
home page, under Features, and noted 
as Sponsored.

• One push on Georgia Trend Daily 
e-newsletter.

• One Facebook, LinkedIn and Instagram 
post

• $250 charge for assistance with article 
content.

• One round of edits included.
* Needs to be the same article from first month. 

88,723 MONTHLY IMPRESSIONS

Social Media 
(Facebook, X, Instagram, LinkedIn)

Facebook, 2 posts per month

Instagram, 2 post per month

3 Month Package	 $900/mo	
6 Month Package	 $720/mo

LinkedIn, 2 posts per month

DIGITAL OPPORTUNITIES
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207,180+ DIRECT EMAILS EACH MONTH
9,750 OPT-IN SUBSCRIBERS
45% AVERAGE OPEN RATE 
(well above the industry average)

Georgia Trend Daily

	 Size	 3 Months	 6 Months
Banner +
Two Press Releases	 640 x 79	 $1,800/mo	 $1,495/mo
Box Ad + 
One Press Release	 213 x 177	 $900/mo	 $740/mo
72 PPI PNG, JPG or GIF

Contact Carolyn Gardiner at 770.558.8703 
or carolyn@georgiatrend.com for details on 
these digital opportunities.

49,800 AVERAGE MONTHLY IMPRESSIONS

GeorgiaTrend.com

	 Size	 3 Months	 6 Months
Leaderboard* 	 728 x 90	 $1200/mo	 $1100/mo
Island	 300 x 250	 $990/mo	 $880/mo
* In addition to the 728 x 90, please provide a 300 x 50 or 
320 x 50 size so it will appear on all mobile devices.

FILE TYPES
JPG, GIF, PNG – 60K or less

DIGITAL OPPORTUNITIES
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Amanda Patterson

770.558.8701
patterson@georgiatrend.com

Carolyn Gardiner

770.558.8703
carolyn@georgiatrend.com

Lane Henderson

678.381.2168
lane@georgiatrend.com

Susana Hills

678.940.4101
susana.hills@georgiatrend.com


